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Cox Target Media Brands & Assets
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Digital

Valpak * Savings.com « Blogger Network
* Savoo (International)

Valpak.com
Valpak App
(i0S/AND)
Favado
PriceJump

valpak $favado

Know before you go
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Valpak - Scale in Local SMB’s

Open the
neighborhood!”

that will blow You away s,

g
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Savings.com & Favado

 Retail eCommerce Promotions

* Print-at-Home Solution

» Sponsored Social Campaigns
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5 PRICE JUMP by segacom 11< Best Prices

* CPG Mobile App * Retail Price Comparison | B | R

* Tech-savvy Household  Amazon, Online & Local WMW | n
Decision-makers Deal Recommendations sum el S

* Powered by Deal Pros * Innovation by o o

g Best Amazon Price ‘ $349.99
* Print-at-Home Inmar Experimentation — ST -




Media & Digital Trends
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It's a Mobile World
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Advertising Revenue by Media Category: LT Forecast (Sbn)
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Mobile Will Lead Internet Advertising in 2016

US Internet advertising spend by category
2014 — 2019 CAGR
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Source: PWC, Cox Media Group Research Summit, 2015
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Media Channel Growth
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Source: CMG Research Summit, Danniele Paponetti, MTV
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Mobile is the Dominant Online Channel

64% of time online is spent on
mobile devices.

comScore, March 2015

—

Source: Cox Media Group Research Summit, 2015
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Media Must Make Impact & Quickly Deliver Message

The average Gen Zer has the

attention span of about

eight seconds.

CMO.com, 2015

Source: Cox Media Group Research Summit, 2015
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Advertising Needs to be Contextually Relevant

|

2 in 3 consumers want ads
customized to their city, zip
code or immediate surroundings.

Google, May 2014

B —ad

Source: Cox Media Group Research Summit, 2015
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Media & Advertising Becoming More Multichannel

55% of consumers use a mobile
device while watching TV.

PwC 2014

Source: Cox Media Group Research Summit, 2015
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Advertisers Have Opportunities, But Increasingly Complex

In the future, 99% of everything

we make will connect to the
Internet.

mobilefuture.org 2013

Source: Cox Media Group Research Summit, 2015
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Massive Opportunity of the Internet of Things

loT Connected Data
Marke‘:t: Size De\(ipes qrowth
McKinsey&Company Gartner 4 [ DC
$6.1T 26B Total Data
4.4ZB » 44.4ZB
= 1DC & 1DC 10x
$7.1T 32B
loT Data
ale]n alilie .092ZB » 4.4ZB
CiSco CISCO 49x
$14.47 50B
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Connected World - However, Disparities Still Exist

#% SHODAN

Source: https://www.shodan.io
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Emerging Technologies
in the Media Space
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Bluetooth Low Energy (BLE) Beacons as a Shopping Utility

FORECAST: US Beacon Installed Base
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Connected Cars as Communications Plaiforms
Connected Car Unit Shipment Forecast
Bl INTELLIGENCE
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Wearable Technology Growth

Global Wearable Device Unit Shipments
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Virtual Reality Growth

FORECAST: Global Virtual Reality Head-Mounted
Display Shipments

Oculus e=n
Bl INTELLIGENCE

99% CAGR
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Note: Includes All Virtual Reality Headsets, But Does Not Include Augmented Reality Headsets And Eyewear Including
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Microsoft HoloLens Or Google Glass
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The Future for Media Companies?
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Disruption of Media Companies

(Netflix)

On-Demand / Instant Access Anywhere

II-IHPLUS-

More TY. On more devices.

amazon

7 instant video

Movie§ &‘TV Shows

(Spotify)
Pay for Access / Instant On-Demand
Streaming on Internet-Enabled Devices

PANDORA

internet radio

Digital Download Services
amazon

.
(" iTunes

(Groupon)
Consumer paid, performance-based
advertising

Discover Groupon now for free )

ind get yourself discounts of up to 70%! -
< T -
‘ - — .
. Ed
Your ot | < g checcs net
e = D) ’
Yourcity: ~ -
- ~ ) ’

This is your Flipboard.
It's yow personalized,

FreeDownIoado °

THE
HUFFINGTON BUZZ

POST
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The Future of TV: Personalized, Connected, Dimensional

Connected Surfaces - New Ad Contexts & Rich Media Formats — New Programming
Ubiquitous Consumption

- By 2017, more than half of the US population will regularly watch a TV show online
- Streaming TV & video content on smartphone,tablet and connected TVs will fuel audience growth

Flexible Screens — Increased Distribution Smart, Personalized Ads

Fred, try our new
line next time you
are at the Hard
Rock Cafe
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The Future of Radio: Personalized Content & Dist. Ubiquity

Partnerships & Streaming Radio User-Controlled, Personalized Radio
Everywhere
@ rivvora
iHeart Spdtify'

- 50%+ of the US population are digital radio listeners
- 63.2% of US internet users will tune in to digital radio monthly

Radio Stations Will Expand Content Offerings Radios Will Not Exist in Cars
— Mobile Connectivity
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The Future of Print: Interactivity via AR, NFC, E-ink, OLED

_ E-Ink — Rich Media
Personalized Embedded in Print
Print & Mobile-Based AR

- Online advertising scale is currently much lower than print advertising — Will shift to digital
-~ Every $7 of ad spend via print newspapers, comparable digital advertising is only about $1

Near Field Communications (NFC) OLED (Organic Light Emitting Diode)
Tags — Smart Posters, Sprayable Tags — Rollable Displays

§‘fx
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The Future of Media
Will Take Advantage of the Internet of Things

Severe weather alerts or recovery drink offer Facial scans & relevant marketing/ads Coupon for milk sent when low

Promotion for auto service when needed Tagged media — info & purchase oppty’s Ad to save consumer $ on home restoration

A
B 8.1 knv/l

km
084556 036.0

\
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Ways Valpak & Cox Media Innovate
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Disruptive Innovation - New Markets, Channels & Businesses

Patents & Automobiles New Markets
Intellectual Property As 5th Screens (eg, Hispanic Marketing)
FACAL S =
£ FREE

-

The
QUnited

Gtates

0
Ametica

DRIVING TO SAVINGS

=" SAVING CASH INSTANTLY AT THE
234 FOR MORE INFORMAT
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1st o Market - Digital Wallets

e

Samsung Wallet Google Wallet
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Apple Waich App

Zorn
Auto Shop

Aria’s
Nail Salon

Buhrow’s
Burger Joint

20% OFF Any Single
Item

Use Coupon
Disclaimers
Buhrow’s Burger Joint

1234 Somewhere Street
Santa Clara,CA 95051

_

[
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Automobiles as 5th Screens

COX
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Card Linked Offers

LINK CARD ADD OFFERS SWIPE & SAVE

from retailers you love. on your purchase.

T R

. VISA  Wbingofier

COX
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Augmented Readlity as a Savings Tool

Phone thermometer &
calendar know its
summer & hot outside —
Serve climate &
seasonally relevant
messages/offers

Smart appliance/refrigerator
sensor detects low on milk,

device location services detect Phone GPS, Wi-Fi (triangualte), BLE

position —Serve geo-relevant Bluetooth, lightwave technology
messages/offers geolocate device consumer mapped
— to in-store products — Serve geo-
relevant messages/offers

=

-

Ice Cream : 2 Buyl -Getl
| Purchase ‘ 3 _ = ggs — Today Only!

-
-

Preference/shopping list &
historical purchase behavior
indicate opportunity to serve
product-specific messaging to
geo-located device

-

AR Pattern recognition
recognizes brand labels,
logos, image elements, text
‘ patterns to serve product-

Auditory beacon and/or
preference/shopping list & historical
purchase behavior indicate
opportunity to serve marketing

h I messages to geo-located device

specific messaging to device
TEEEE 44 T AT
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Strategic Partnership Development Examples

facebook. Google wallet DAL @

psceveR  VISA 0 yaoo

SMALL BUSINESS
MasterCard

P PayPal b bing (mobeam)). CATALINA

EEEEEEEEEEE

£ FirstData. _ ibotta
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Early Print to Digital & AR Innovation at Valpak

designstar
HONDATS3C. _y A ,)

', GOTO %
\/alpak.com
FOR MORE

WAYS TO

* Apr 2010 B2B campaign * Feb 2011 with Sandra Lee
* Feb 2010 Martha Stewart AR campaign - . . .
paig * 3D AR media kit featuring * One of the US largest early direct mailer
* Firstin direct mail industry to use AR Valpak solutions use of QR codes
with instant win & dynamic video (dalil . .
y (daily) + AdAge & DMNews ad « Over 400MM QR codes tying print to
» First large scale innovation press for placements mobile

Valpak

COX
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USPS AR Campaigns

July-Aug Envelope (Local Examples Not Shown) 1. Update & Launch 2. Scan the Back of 3. Enjoy the Valpak 3D Animation
the Valpak App the Envelope & Partner Promotional Video

AIRHEADS
TRAMPOLINE

$AME CITY. NEW NIGHT

OSENGELES MOVES TO MC

4
o et 20 wo: ®CBS
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Valpak 3D AR App

seeme KTET F

3D Savings

Foot Fost

MIOAS of St Pot

2,6 Mibws Anay

300 Wi
= = 20 Maes A
Scan Envelope SOmey,
ety Famdy Catote

Scmoe

1.4 Mies Amay

1) Dowrioad the Vokpok 30 pp fom the App St
2) Lounch the app ord sekect scon your snvek

) Pt your dmion o he phene image fr o
massogn o Valpak

& Ao store
Volpek, Velpak com and Opea The Neightrhood! es Yodwaaris of VWOMS, Inc. Copwight © 2015 VPOMS, bnc. 0053 & “ﬁ
Velpk envelcpes ond oiers e 100% secycitle. Ofer brina soch as sickars eve et 1095 rcycatie. s g

Valpak3D

To advertise in Valpa

Aiph end the Agps loge am watemerks of Aol . segistweed i the U.S. call 18006766878

ot countrinn. A%p Stee® i @ varvice mark of Apple s PEFC

“ene ATAT ¥

< Back
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Various Ways We Use to Innovate

Hackathons,
Incremental,
Innovation Labs,
Design Thinking,
Stealth Hacking, &

Forming Partnerships
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CMG Innovation Summit
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Homework Examples

Exampie 1

Tupac Hologram Snoop Dogg and D Dre Perform Coachella Live

Sttoas/ fwen potsbe com ety T b= WY

Decsxsed rapper Tupac Shaiour, Dr. Dre and Snoop Lion
fpormerty Snoop Dogg) ot the 2012 Coachells Valiey
Whusic & Arts Festival in India, Celt It was & 3D lieness
of S, ut was actusily 2 20 image. Shakur's lieness
wias projected onto an angied piece of glass on ground,
'winich projected the image onto & scresn on staze.

Ths i ve media form is i

compeny, we will needto develop sdditionsl ing i

v move tovverd 3Dtcchndlogy (movie, S8, TV
peying for it. As @ medi

=nd much further aut, hoographic besed.

Exsmgie 2
Time Travel in Berlin or NYC w/ Augmented Reality Apps ‘
Ettee i chennch com (2013 /001 atr s P

oem ke ]

"Whether its Berlin, Germany or MemoPoint NYC, pou can ses B el
what it ws lie 30, 30 or 120 years agp. Walkelong strets Buse
‘pour wireless device to see what landmarks kooked like Dack i time.

- LIS 4 | The uze of technologies ke sugmented reafity projected 30, and
mmme | S00n tell new stories in
= . hugne i Son for redio thet identiies

4 pushof e button CE——
Imd«nﬂslmvwm,nlmnmmwmttheuwmlmgdnfwm Or while
watching or Estening toany tagged media form provid

performes beckground, purchese capebiities etc).

e e

Nama your sesiect Have fom with Sl

(couponz)

“Which Wey to Woo 2 Women thet is Wearabies Worty™

Woat ia o petiem you aw aching? Wy s s pmblem ansiting wnd/or

Lt ol o zeeaticn yos ke m e
amtak o B daage siect?

Trere sre 2 rumber of prodiems | am S el
trying 10 sove: The prodiem s exciting because of the
targe growtn rate and publicty thet
1. How to take svantage ot the oress comes witn 2 2003 implementation in
and pudlicity fin the short term) of emerging technologies like wearadles

serving savings offers in wesrable
Cevices thet mekes sense
2. How to utiize the fsture

e prodiem is wortn soving 8 it can
neip position Cox Target media (Vaipek

istrination saie that wil come via & Savings.com a5 thougnt lescers) and
'wearadles mass adoption (in time| Decause in time, this will be & largeanc

rejevant distridation channe

context that provices utility Svate
et 5 Sl scries 1232, soning this prodiem will open
doors for saies comversions aliowing us
1o position other core sokiticns while
ing this conversation

.

o o

get oo freel

* What content is most relevant and
wsefdl to consumers?

* Which wesrabies cevices to g0 out

witn first {apple Watch, Ancroid

Weas, Gaiaxy Geas etc]?

How snould this effort be prioritized

among the many other existing &

Dackiogzed projects?

* isthe enginesring efort worth the
PR, sales leads, etc?

* Build on our ow
an existing partner network?

* Scale, scope , & timing of the

P 3 E! i: m,u.w..ew,m»w-,hue-w-

S Wed Mamaie

“Adventurous soul with disruptive technophilic tendencies”

(Weding azace/materfidem)

Comsectad Sudisces m Datsbeton Post

Tuket Riska. Seek Advensure. Truvel & Discover
New Lunds. Posk the Linsits

Sewt Postem. Wirsow Clu
c

Maritime Muscum

o R 4 it ﬂ Santa Barbara

How do you swges the exsesasce? Wemt o gedeg yee?

Navigation is done through @ series of walking peths supported
Gronaiogicaily witn & waiety of Gisaieys from prenistorc
trougn the moger day ers teving the storyof the

Sants Saroars maritime mustry ang moect o Te ares

How doas e Moey weisid? Woat 3 alzing tall Su atzn?

A series of diorames provides scaled visus!
s 2iong with res! artiacts which provide
physical evidence of time depictions and
events. Hingrances inchuce imited sece of
the museum and the abifity to onty displey
s0much a5 weil 25 budget (can't hire Al
time period actors on Al sets). An
tarasig mtatactie famng moustny
dispiay wes & fishing pole & fine connected
0.2 screen showing & saifisn which then
emuiated the fignt of the fish - very cool!

The story unfoles vie & timeline starting

hrough historical cevelopments and
events

Paraliel stories were aiso being toid
smtanagusy vt cuture, faning
Guiture, modem cevelopment impect,

Fimaly, what 3 e “aze/ in 3 metitel?
% might ot be e intended ateey.

One “story” is thet modem humens can
n ang Degan to increasingly and
negatively impacting the envionment
2nd area througn whaling, overfishing,
Wwrecking on reefs, cresting oil spills,
20 remasing nantat for Sdzenous
peopies and ses ie.

Anotner “story” is that the ares crese

2 great opportunity for to make 2 iivig
and settie in an ares that was bountias
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Design Challenge

Design a new multi-platform storytelling

experience to meet the needs of your end user.

>> integrate 2 or more platforms

>> consider real world experiences

_ target media



Break the Ice - Interview Stakeholders

AR AR anaunnns
L3333 S SES SN

LA AR LS YN

LS AR R RSN
"L
YT L Y
SaSnnnuaunn
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Generate Ideas

COX
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Brainstorm Possible Solutions
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Build Rapid Prototypes

COX
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Concept Example

C@»mpell — See it. Like it. Buy it.

Launch. Explore.

C#¥mpell -see it. Like it. Buy it.

C«(*)—mpell — See it. Like it. Buy it.

IFind Program “

Buy
Lodging O

Synch Program Transportation

My Account Apparel O

Book
it!

0000

Favorite Programs

r " '.Gt Info

9000 pF 0000 ¢

L] L
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The Future of Media by CMG

sonapitiiainl
yavesd N
hact)-1A

Watch Video: http://youtu.be/SIKfE2zJIxI
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http://youtu.be/5IKfE2zJIxI

Thank You

Fred Steube

Senior Director of Emerging Technology
Cox Target Media
727-399-3152

Fred_Steube@coxtarget.com

GUJICCE( @steube

Linkedﬁ® http://www.linkedin.com/in/steube

\
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http://twitter.com/
http://www.linkedin.com/in/steube
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